
Dear FCC DOJ Commison

We are the members of tmonews of T-Mobile Blog

we are opposing the merger because this is not good as low

cost conusmers maybe T-Mobile can fix up little things of market

without the merger u know i am saying like low down 4G Smartphone

and stop losing customers are the harm by AT&T so i do have alot concern

i got voters of cousmers want T-Mobile stay in the market so i will bring that in

minute i want to discuss few things why T-Mobile needs to stay in market to bring

customers back without the merger with merger can get more wrose its just waste of

Time u know buyin carrier it will go 97 Million what at&t has in market so its no need

to merger it won't do anything at all just harm cousmers and lead high prices

 

my Title for tonight

Can Someone Please Tell Me Where The HTC Sensation 4G Marketing Is?

 

There are a number of reasons why many think T-Mobile is on the chopping block to AT&T but I firmly

believe one of the key failures of T-Mobile in recent memory has been marketing. Now let me preface

this by saying I fully understand T-Mobile doesn’t have a Verizon-sized budget for marketing and we

aren’t going to get DROID-like commercials and I’m ok with that. I do however want one commercial,

just ONE for the HTC Sensation 4G BEFORE it’s released. I want it from T-Mobile, not HTC and I

want them to say it loud and proud that they finally have a 4.3? Android phone.

 

What gives T-Mobile? Why has marketing always been a sore spot in our discussions? What is it that

makes you give money to Charles Barkley and teach him to use a Sidekick and then seemingly

ignore one of the most anticipated phones in recent memory. You won exclusive NBA marketing

rights and yet you skip marketing any number of high profile handsets. It’s true we’ve seen marketing

for the myTouch and “G” series line of phones as they are the exclusive lines of T-Mobile handsets.

It’s great that you have marketed them but why just them as they are without argument not the only

phones on T-Mobile worthy of marketing.

 

Some would say that word of mouth is enough to sell this phone? I would like to challenge that

assertion and ask if T-Mobile’s marketing team believes that? Viral marketing is a tremendous asset

in the tech space these days and we wouldn’t ignore its impact on sales but it’s not enough. The

general consumer, the average consumer who have left T-Mobile in droves for high profile handsets

on other carriers need to know T-Mobile has something that competes. Not only does it compete but

it’s considered one of the top Android phones on the market today. Where is that message T-Mobile?

Why aren’t you screaming that from the roof tops?

 

I love Magenta, I obviously do since I have TmoNews.com but a lack of proper marketing has always



angered me about T-Mobile and I don’t enjoy pointing out the company’s shortcomings . I want to lift

them up and scream to the world the advantages they offer and the great things they carry. Except

why should I do that when the company won’t do it on its own?

 

For T-Mobile’s sales reps who are hoping this device brings the customers back they have little hope

customers will even know about the device outside of the tech blog world. Give me a one page ad in

the newspaper, thirty second radio spot or Carly holding the phone on national TV and doing a dance.

Something, anything that let’s people know the phone exists and not AFTER it’s already on store

shelves. Build up the anticipation, get the customer base excited and do something other than letting

some kid rap about a Sidekick 4G.

 

I beg of you T-Mobile in what is possibly your final months to do something about the marketing and

give the Sensation 4G the kind of presence it deserves.

 

we want the site give Customers to come T-Mobile or upgarding there serivces

 

next thing i got votes how many T-Mobile stays in market

and some people for LTE its not gover or assocation so i got votes right here

 

Now That The Shock Value Is Gone, Should The AT&T Deal Pass?

No way, T-Mobile needs to live and competition needs to thrive! 77.47%  (8,195 votes)

 

 

Yes, I want the nationwide LTE coverage AT&T promises. 10.83%  (1,146 votes)

 

 

I don't really know where I stand yet, waiting to learn more. 4.27%  (452 votes)

 

 

I'm already making my exit, T-Mobile isn't going to make it no matter what happens. 3.42%  (362

votes)

 

 

AT&T is buying T-Mobile? Since when? 0.31%  (33 votes)

 

 

The only reason I want it to go through is because I can get the iPhone. 3.69%  (390 votes)

 

 



 

Total Votes: 10,578

 

so 10.38% few people with LTE

    T-Mobile Stay in business 77.47%

Total LTE 1,146

Total T-Mobile stays 8.146 so highest score

is T-Mobile stay in 4th carrier as always without the merger

 

so u have to do some thinking

 

last thing from Leap wireless statement

SAN DIEGO, May 24, 2011 /PRNewswire via COMTEX/ --

 

Leap Wireless International, Inc. (NASDAQ: LEAP), a leading provider of innovative and value-driven

wireless communications services and its operating subsidiary, Cricket Communications, Inc., today

announced their opposition to AT&T's proposed acquisition of T-Mobile USA, a nationwide competitor

to AT&T and the nation's fourth largest wireless carrier.

 

 

(Logo: http://photos.prnewswire.com/prnh/20101220/MM20546LOGO-a)

 

The acquisition would harm consumers. It would reduce competition and decrease innovation and

investment in the wireless industry. It would also accelerate the trend of alarming concentration of

wireless providers and would eliminate T-Mobile as a competitive force that helps balance the

increasing power of the largest carriers. If the acquisition is permitted to occur, it would result in the

domination of the wireless industry by two massive super-carriers, AT&T and Verizon, who together

would control more than 80 percent of the wireless market. Regulators and lawmakers have long

recognized that such concentration does not serve consumers. The historical policy of promoting

competition in the wireless marketplace has produced tremendous benefits for consumers, including

reduced services prices, broader availability of wireless services to all income levels and ethnic

groups, and the development of new and enhanced service offerings, such as mobile broadband and

unlimited services at fixed prices. That pro-competition policy should not be reversed.

 

"We oppose the proposed acquisition. A competitive marketplace is critical to wireless innovation --

and small and mid-sized carriers such as Cricket are driving that innovation," said Doug Hutcheson,

President and CEO of Leap and Cricket. "The proposed acquisition would eliminate T-Mobile as an

important nationwide competitor in the industry. It also raises problems of spectrum concentration and

impaired access to spectrum by competitive carriers; undercuts access to wholesale voice and data



roaming services; and threatens to foster reduced device availability and reduced interoperability of

wireless networks and devices, among many other issues. Those results are not in the public interest

 

 

so my regards to urge the fcc DOJ to deny the approval AT&T Lobbying not get anywhere well

read my peition

sincerly

Tmonews

T-Mobile customers blog

Fcc Commison

Commison baker

Commison Cropps

Commison Juitus

 

 

about Us

Welcome to T-MoNews.com! Here at T-MoNews, the unofficial T-Mobile blog, we will keep you

updated on everything you need to know about T-Mobile USA.

Who are you guys?

 

We are mobile phone mavens. Contrary to what many think, none of us work for T-Mobile USA.

 

Why make TmoNews.com?

 

We decided to make TmoNews.com to bring great T-Mobile news to the now 33 million T-Mobile

users. We are frequent posters and browsers on forums such as TmoNews.com and

HowardForums.com.

 

What makes TmoNews.com unique?

 

1. First and foremost, we are the ONLY T-Mobile-geared blog on the net.

 

2. We get large amount of tips from sources regarding information on upcoming phones and services.

 

3. We are not a big business. The website is supported by the ad content which helps us to bring you

news as you expect it. Ads have no bearing on editorial content and/or freedom and we can’t be

bribed to write something for your company.

 

4. We listen to you. We will do our best to reply to every email, every tip and while we can’t make any



promises as the site grows, we will do our best to respond each and every time. Users wanted a

“Rumors” page, so the Rumors page was brought back. We will listen to your advice. This site is by

the users, for the users.

 

What can you guys promise me?

 

Our Promises:

 

•We will bring you any and all important news regarding T-Mobile USA

•Anything we know, you will know (just give us a couple minutes to write an article! This means only

after we have confirmed something to be true.)

•We will always listen to advice from you, and will always be working to make TMoNews better

•TMoNews was created to bring news to users, and not to make money. Ads, if implemented in the

future, will be minimal and non-intrusive.

About your writers:

 

David: Founder and Managing Editor of TmoNews, manages the day to day operations of the website

and usually has sleepless nights dreaming of T-Mobile. A self-described Technology geek and a cell

phone fanatic David has been known to switch cell phones on an almost daily basis. He also just

switched from PC to Mac and is loving it!

 

Alex: Since his first mobile handset (Motorola T720i), Alex has been swapping phones out, always in

possesion of the latest and greatest mobile handsets. His love for all things Magenta has drawn him

towards TmoNews and has kept him a loyal subscriber since 2003. While he can rarely be found

without a phone in his hands, he also enjoys playing video games (Modern Warfare 2 FTW!). His

favorite mobile phones include the BlackBerry Bold 9700 and the iPhone 3GS.

 

Andrew:

 

Stephen:

 

Nicole:

 

Mystic:

 

Note to readers: TmoNews often has information before T-Mobile Customer Care Representatives,

and Employees at T-Mobile stores. While we don’t think you shouldn’t inquire about products and

services mentioned on TmoNews, we want you to keep in mind that unless employees read

TmoNews.com, they will often not know what your talking about. This is not T-Mobile’s fault, as they



keep their employees well-informed, but only to a point, and often our sources go past that point. To

sum up: Don’t expect T-Mobile employees to know what you have read on TmoNews.com.

 

Our Statement to T-mobile USA: TmoNews.com is a news site geared to bring T-Mobile news to T-

Mobile users. None of the authors nor owner of this site work for T-Mobile USA, or any other

company with access to internal T-Mobile information. Anything posted is either sent to us through

the “submit news” page, or via e-mail, directly to TmoNews.com by employees or users that have

heard this news from employees. Although this site was not made to advertise T-mobile directly, we

do feel that T-Mobile USA is the best wireless carrier in the United States, and we will continue to

reflect this in our posts. Much of our reason for posting is to create excitement for T-Mobile products

and services. We do recognize your need for confidentiality. We also recognize confidentiality as a

major factor in keeping a competitive edge in the wireless market. Our job, as we see it, is to balance

your need for confidentiality, with the creation of customer excitement over your upcoming products

and services. Any news that we feel crosses the line of losing your competitive edge in the wireless

industry, we will hold off on posting until a more appropriate time. Feel free to contact us by phone or

e-mail, we’re always open to discussion.

 

David and Mystic

 


